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Relay For Life Livens Up Campus

Linnea Noeldner
Staff Writer

On April 4th, 2025, begin-
ning at 5 p.m., the American
Cancer Society will hold its
Relay for Life event in Lund
Green. Relay for Life comme-
morates those fighting against
cancer and those who have
survived cancer. The friends,
family, and community of such
individuals will join them on a
day of celebration, and Gusties
are encouraged to participate
as well.

The event will begin with a
block party, a ring of different
organizations around campus
joining together to celebrate
with different activities at each
table. Attendees are able to
play water pong for a small
fee, which will add to their
donation.

For those seeking a compe-
titive challenge, there will be
a Chuck Norris burger eating
contest, a unique way to get in-
volved while contributing to the
cause. Adding to the vibrant at-
mosphere, the Gustavus Dance
Collective and the Acapella
choir will perform, showcasing
the campus’ talent and spirit.

One of the favorite parts of
the Relay for Life event is the
Luminaria time, a lit-up paper
bag in honor of a loved one
affected by cancer. Participants
receive lights and glow sticks
as the Acapella choir performs,
celebrating both survivors and
those lost to cancer.

Remembering and comme-
morating those who have foug-
ht against cancer is the focus of
Relay for Life, and this time is
one of the central parts to reflect
and recognize those in your life,
family, friends, or otherwise.
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A Luminaria of a past year’s Relay For Life.

journey and allows people
to re-engage in a community
setting. Their struggles of
family members and cancer
are often encapsulated within
themselves and it’s time to see
communality between even just
the 2,000 people at Gustavus,”
Co-President of the American
Cancer Society and Senior Vic-
tor Solano said.

The event comes through to
show the true values of what it
means to be a Gustie, highligh-
ting the commonality between
the attendees who can be both
survivors or supporters. Some
describe the event as feeling
faith-based, despite there being
no direct religious affiliation.

“It's faith, but in a different
light. Not necessarily religious
faith, but in this event there’s
a heaviness in the room, but
there’s also a light in the room.

I think that light and the col-
lective strength of it is what
gives everybody in that room
faith that there will be progress
in cancer research and cancer
treatment. We will get better,
and this is not the end of the
road,” Solano said.

Relay for Life has been hap-
pening at Gustavus since 2003
and involves the broader com-
munity, with businesses dona-
ting and giving back to the cau-
se. In addition to the donating,
people who have donated the
most are able to receive prizes
which include, but are not limi-
ted to, gift cards to businesses
like Steakhouse and 3rd Street
Tavern, a stay at Mystic Lake,
and more.

While the Gustavus commu-
nity is heavily involved in the
event, the broader community
of businesses and donors also
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help make it happen. The more
awareness and light brought
to Relay for Life, the better for
everyone. At the end of the
day, it's a time for community
celebration full of recognizing
the difficulty and struggles in
the fight against cancer. It truly
shows the creation of a network
of support that extends far
beyond the campus.

The American Cancer
Society will be tabling outside
The Caf beginning on Monday,
March 31st, where you can sign
up and donate in addition to the
emails that have been sent out
by Co-Production Chair for ACS
and Sophomore, Rae Holwerda.
In the process of signing up, you
can also select a donation button
of $25 that goes towards your
initial donation and guarantees
you a t-shirt and a Luminaria
bag.

In addition to fundraising,
the purpose of Relay for Life is
to bring awareness to the jour-
ney and battle that people go
through with cancer. Everyone
is welcome to Relay for Life,
whether they go to Gustavus
or not.

At its core, Relay for Life is
a celebration of life, strength,
and community. It's a chance
for people to reflect on the
struggles of others but also to
recognize the courage and re-
silience that define the human
spirit. By participating in this
event, individuals not only raise
awareness for a critical cause
but also honor the survivors,
those still battling, and the lives
lost in the fight against cancer.
The sense of unity, faith, and
optimism that permeates Relay
for Life at Gustavus makes it
a truly special event, one that
reflects the heart and soul of the
Gustavus community.
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Events Calendar

Karaoke and Coloring
March 14, 6:00-8:00 p.m.
Three Crowns Room

Sippin’ and Splashin’
March 15, 7:00-9:00 p.m.
Lund Pool

Just Dance with the PAs: Glow and Flow
March 17, 5:00-7:00 p.m.
Alumni Hall

2025 Student Employment Job Fair
March 19. 10:00-11:30 a.m.
Alumni Hall

Chapel Break

Chapel Break - Morning Praise:
Tuesdays (Christ Chapel)
11:30 - 11:50 a.m.

Chapel and Chill on the go:
Mondays (check @gac_chaplains)
10 -10:35 a.m.

Rosary Prayer
Tuesdays (Multifaith Center | Chapel basement)
11:30-11:50 a.m.

Chapel Break:

Tuesdays and Thursdays
(Christ Chapel)

11:30 - 11:50 a.m.
Mindfulness Meditation
Thursdays (Multifaith Center)

Student Senate Updates

The Environmental Sustainability committee has
confirmed that the Greens Discount has increased
and is in effect. Bring your own cup to the Court-
yard Cafe or STEMery and get 50 cents off your
drink!

This past Monday, Student Senate held a panel
addressing concerns around the Slingshot textbook
program. If you were unable to attend and would
like to know what the panelists had to say, be on
the lookout for the recording and transcription.

Inclusive Excellence committee has been work-
ing with a student on campus to address concerns
about the lack of resources for multilingual stu-
dents. Contact javiercordova@gustavus.edu with
any questions or input on this matter.

Be on the lookout for the Gavel Gazette with more
committee updates!

Contact Public Relations Chairs Andrew Baertsch or Reese Orn
with any questions at Andrewbaertsch@gustavus.edu or
Reeseorn@gustavus.edu!

Follow the Student Senate Instagram! : gac.studentsenate

Campus Safety Report

The public log hasn’t been updated....

Contact the Campus Safety office 24 hours a day at
507-933-8888.

CAB Spotlight

Ash Zabell is our Culture and Diversity Executive and they have done
such great work! They have already had so many successful events, and are
taking students to MIA this coming Saturday. We adore having them on
our team, they are a joy to work with!

CAB Spotlights are written and provided by 2025 Co-Presidents
Katelyn Benschoter and Fran Lindgren to recognize CABbies or
events!
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MATT TRUCAND

FOR THE CRIME OF NOT RESPONDING TO VARIETY WRITERS

50.05 REWARD

If you have any information regarding his whereabouts, please contact your nearest Weekly
employee or email Mel Pardock at mpardock@gustavus.edu
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Climate Change Teach-In: Thoughts,

Experience, and Reflections

Grace LaTourelle
News Editor

Part I: Education

The annual Climate Teach In, hosted by the Sustainabil-
ity Interns and the Environmental Studies Senior Seminar
class, occurred on Wednesday. This is the fourth year of
the Climate Teach in, which began in 2022. As an educa-
tional event, it encompasses an intersectional approach
reflective of the liberal arts education.

“The Climate Teach-In is both an educational event to
learn about environmental issues as well as a celebration
of the work being done on campus and in community ad-
vocacy groups,” Sustainability Intern and Senior Emma
Forsyth said. “The teach-in does use an intersectional ap-
proach given that we have groups presenting on the sci-
ence of climate, the social impact on the environment, and
how different groups of people are impacted.”

Beyond the Environmental Studies and EGE majors, Gus-
tavus has many classes across disciplines that study the
environment, such as Environmental History, Environ-
mental Literature, Environmental Philosophy, Zines for
Sustainability, and Environmental Politics. As shown by
the Teach in, there’s also several on campus organizations
committed to sustainability. Even in the past year, more
sustainable initiatives have popped up across campus,
such as various recycling programs, green discounts for
bringing your own mug, and the future solar panels con-
structed near the Arbor View apartments. Gustavus stu-
dents are and can be involved in sustainability and envi-
ronmental action issues in a plethora of ways.

“I think that a majority of students are conscious about
their decisions in terms of the climate, but I think they’re
understanding of how it affects things is shallow. So the
consciousness may not be very meaningful,” Sustainabili-
ty Intern and Sophomore Hope Lesher explained. “Events
like the climate teach-in are vital for furthering societal
understanding and knowledge of the environmental and
sustainability world. It not only brings attention to this
important aspect of the world, but provides everyone the
resources to begin individual learning and spark interest
in putting effort into learning more.”

Thus, the Climate Teach In aims at further education and
a deeper understanding for students across any disci-
plines. Students were able to drop in anytime during the
event and could complete “passports,” stopping at the
different tables and getting their passport stamped. There
were various tables from students, faculty, campus orga-
nizations, and community organizations, all committed to
climate and sustainability.

“Now more than ever as information is...being scrubbed
from government websites, it'’s very important that we
can take knowledge into our own hands and continue to
share education because an informed public is a powerful
public. An informed public is one that can act,” Co-Pres-
ident of Big Hill Farm and Junior Eleanor Habben said.

Part II: Community

One such table was from the Three Waters Pipeline Re-
sistance Team. The organization’s main objective is to
shut down the Enbridge Mainline system, which moves
3,035,000 barrels of oil every day and releases over 1 bil-
lion tons of greenhouse gas emissions per year. PRT also
aims to prevent pipelines that further exacerbate climate
change or violate Indigenous treaties from being built,
through grassroots volunteer work.

“Our team approaches this work from the standpoint of
climate justice and Indigenous rights. We seek to nurture
mass movement organizing across a variety of tactics to
achieve our goals. We believe in the power of building re-
lationships and solidarity,” Tabling Coordinator for PRT
Tommy Navarre said.

Navarre, who graduated from Macalester College in 2023,
acknowledged that participation in climate activism and
work can be difficult, especially for students.

“The Yale Climate Opinion Maps 2023 show that 64% of
Minnesotans are worried about climate change. Few of
these people, however, have been activated. Our focus is
on activating these concerned Minnesotans into taking ac-
tion,” Navarre said. “Students themselves can and have
played a big role in the research necessary to show that
our goals are not so lofty after all and shifting the overton
window, so-to-speak. They’ve also been on the ground as
resistance to the now-built Line 3 was growing, and will
be on the ground as this fight continues.”

The Fly Fishing Club, a campus organization, was also
at the Teach In, headed by Co-President and Junior Jade
Roland. The Fly Fishing club meets twice a month in the
49’ers room.

“..any style of fishing is impacted by the state of the
health of our aquatic ecosystems,” Roland asserted. “We
hope to educate others on sustainable fishing practices.
Additionally, fishing like many things, is about sustain-
ability and climate issues, due to impacts individuals can
have on shaping the ecosystems and the species within it.
This has been seen through the history of fisheries over-
fishing, leading to a decline in populations and as well as
the trend of declining fish size throughout time...”

Students who are interested in fishing are encouraged to
email Roland to join the fly fishing email list. Roland sug-
gested that students who are also interested in learning
more and aiding in fisheries related climate issues, look
into resources from the MN DNR.

“But one way most individuals help contribute to the
conservation of fish and these ecosystems is actually by
purchasing your fishing license and fishing stamps such
as a trout stamp. Fundings from these licenses go back
towards conservation efforts,” Roland said.

Big Hill Farm, a low till, organic on-campus farm, was
also at the Teach in. They had two tables demonstrating
the current work they do on campus. One table featured
their capillary mats which help to start and grow seeds,

especially as the academic calendar changes impact
the Farm’s growing schedule. The other table illus-
trated the differences between farm raised eggs and
grocery store-bought eggs.

The Farm is committed to growing crops without the
use of chemical fertilizers or pesticides, as well as dis-
tributing locally.

“We're not contributing to further pollution of the en-
vironment...and that goes into feeding our local com-
munity,” Habben explained.

Habben encourages students to get involved with the
Farm, which meets Thursdays at 7 p.m. in the ES Proj-
ects room in Nobel.

“I think some big ways that we can help the climate
and ourselves in this horrible...time is taking the
means of production into our own hands,” Habben
said.

While the looming threat of climate change and disas-
ters associated with it can be overwhelming, students
are reminded of the value of this type of education,
commitment, and work.

“I personally find this fight so much more gratify-
ing and sustainable by doing the work with others.
We tend to lose a lot. And the climate movement as a
movement has lost so much over the years. But I (and
I think everyone on our team) believes that only by do-
ing this work with other people: those who care about
pipelines, indigenous rights, economic justice, stand-
ing up to those in power, can we beat the trillion dollar
fossil fuel industry,” Navarre said. “College campuses
are such important places for these ideas to develop
and for students to connect with the work and each
other.”

Part III: Our Future

The Climate Teach in is just one event in the school
year that helps students get involved in environmen-
tal actions. Several of the campus organizations regu-
larly put on events that deepen understanding of the
environment. Earth Day in April will also have cross
campus events.

“As for improvements that could be made, I think
Gustavus should continue to have events that focus
on environmental education and understanding, but
I also think it really comes down to independently
driven education and mindset changes. As individu-
als, more effort must be put into knowing the world
around them, what’s going on in it, and how their ac-
tions affect it,” Lesher said.

The Climate Teach In provided insight for students to
get involved in climate action and sustainability in a
multitude of different ways.

“We want to prepare Gustavus students to be edu-
cated on the environment and climate change, allow-
ing them to make more informed decisions after they

graduate. Knowledge is power and we want to create a
space to facilitate this education,” Forsyth explained.

Forsyth suggested that students focus on one area at a
time, making sustainable switches to their diet, transpor-
tation, and consumption. Navarre similarly suggested
ways for students to get involved beyond the PRT orga-
nization.

“One is familiarizing yourself with the state legislative
process,” Navarre said. “While we are not under the
impression that all solutions to climate change are to be
found here, engaging in and knowing about state pro-
cesses can feel much more productive in times like this
where many of us find the federal government completely
unresponsive. Even when the state government is not re-
sponsive to your demands, it helps to know the system
that you're fighting against.”

Of course, students are also encouraged to sign up for the
email lists and join the organizations at the Climate Teach

m.

“...the World is falling apart around us. One small thing

Sustainability Interns at the 2024 Climate Teach-In.

that you can do is help put it back together by getting in-
volved in local agriculture, through Farm,” Habben said.

Habben also is a big proponent of small sustainable ac-
tions that may seem ‘trivial.” Habben noted that she regu-
larly mends her clothing instead of contributing to more
consumption and brings her coffee mug to the on campus
coffee shops, even if the cups are compostable.

Part IV: Final Thoughts From the Author

As an Environmental Studies, Biology, and Religion ma-
jor, I believe there is an importance to this intersectional
approach of environmentalism. In our interview, Habben
said that sometimes people get caught up in the idea that
they’re not “sciency” enough to help or understand. But
in reality, there is room for everyone at the table of climate
justice. All gifts, talents, and skill sets are needed to enact
change.

There tends to exist a dichotomy in the fight for climate
justice, between understanding that large corporations
are the major polluters and recognizing that individual
action makes a difference. Both can be true. We can hold
these companies accountable while implementing life-
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style changes.

Alarge argument is made that if we begin to regu-
late consumption, that we are limiting individual
freedoms. However, if we do not regulate and con-
tinue to engage in unbridled consumption, we are
limiting the freedoms of future generations.

Education is important. Action is even more im-
portant. Climate anxiety and despair is real but
hope and joy in the face of it is radical. I challenge
you to find one person in this world who does not
benefit from, engage with, or love a single piece of
the environment. The reality is, we are all of this
Earth and we all need one another to heal and sus-
tain it. Put yourself back within the cycles of the
environment, understanding that you are nature.

Sbmited
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‘Devil In The Family’ Was An
Incomplete Docuseries

Olivia Telecky
Staff Writer

On February 27th of this
year Hulu released their much
anticipated documentary on
Ruby Franke, a family vlogger
who was guilty of abusing
her children both on and off
camera. The  documentary
includes interviews with the
eldest Franke children, Shari and
Chad, some neighbors, and even
Ruby Franke’s husband, and
father of the abused children,
Kevin. While the documentary
does shed light on the struggles
of having one’s childhood on
camera, it quickly shifts away
from that aspect and onto the
more sinister abuse allegations.
Though any  documentary
would be incomplete without
focusing on the larger events
that led to Franke’s arrest, by
avoiding discussion on the early
years of the family vlog ‘Devil
in the Family’ misses the mark

hulu

DEVIL FAMIL

THE FALL OF

RUBY
FRANK
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and even feels exploitative. In
a documentary about children
who had every aspect of their
childhood filmed for income
that their family depended on
they were barely asked about
how this monetization affected
them, instead focusing on the
downward spiral of their mother.
By doing this, the documentary
engages in the same behavior
it was created to criticize.

The first thirty minutes
of the three part docu series
focuses on the years “leading up
to the abuse”. Shari and Chad
discuss how they grew to dred
being on camera, and how they
missed the family dynamics they
gave up to live a life on Youtube.
Kevin Franke even stated that
he was very uncomfortable with
the camera being on all the time.
However, in the video records
shown, the Franke parents were
seemingly already abusing their
children. When the documentary
would cut to a shot of Ruby
yelling furiously at her children
for such crimes as making noise,

The Franke Family’s Documentary Poster.

Kevin would be heard in the
background backing his wife up.
They even admitted to taking
away Chad’s bedroom, referring
to it as a “privilege”, and forcing
the child to sleep on a bean bag
chair for seven months. Even
though both parents were clearly
participating in this behavior,
the blame was on Ruby and
not shared by Kevin, who was
largely painted as unknowing.

Though there is no
problem with portraying Ruby
Franke as an evil mother, her
actions justify this, there is alarge
problem with depicting Kevin
Franke as the ‘good parent’. He
was not a good father, and while
there are different levels of abuse,
no abuse is justified because it
is ‘less damaging’ than other
abusive behavior. Another large
issue with portraying these early
years as happy is it undermines
the lived experience of Shari
Franke, and everything she has
fought for in her adulthood.
Shari has spoken in favor of
legislation that protects children

| TR

from family vlogs, and wrote an
entire novel about how growing
up on camera stopped her
from experiencing childhood.

These large problems
were swept under the rug so
the series could focus on Jodi
Hildebrandst, a fake psychologist
whose teachings ‘caused Ruby
Franke to abuse her children’.
Hildebrandt convinced Ruby
that her children were possessed
by the devil, and worked with
her to deprive her youngest two
children of food and water, while
tying them up and forcing them
to stand in the sun and exercise
for hours on end. This behavior is
absolutely horrible and deserved
the focus it got. Hildebrandt had
a history of tearing apart families
with her teachings that some,
including Kevin Franke, believed
to be cult-like. It would be wrong
for the documentary to ignore
this influence and Hildebrandts
direct involvement in the

torture of the youngest Franke
children, but in a three part
series there should be enough

time to delve into the stories of
each child. By putting such a
strong emphasis on the crazy,
dramatic aspects of this case, it
can be lost on viewers that abuse
isn’t always such a spectacle.

That is what makes
this documentary feel largely
incomplete. Documentaries are
a great way to spread awareness
for a subject, and with many
other kids who are struggling
with being in family vlogs or
other predatory content, it is
important to shed light on this
pressing issue. But, to focus on
the bizarre and microspecific
aspects of this case is to equate
all child abuse to larger than
life physical actions instead of
what it often is, manipulation
and overall unfair treatment.
While it is nice to tie everything
up in a little bow and say, “they
were arrested, it’s over now”,
the truth is it isn’t over for many
children around the globe. Thus,
the docuseries feels incomplete.

Submitted.
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Marketing & Film

Katelyn Benschoter
Professional Fangirl

KATELYN BENSCHOTER

tant, but the key to a film being successful is in the marketing. This is not to say that the only good films are the successful ones. However, when

looking at the numbers, they are successful. However, when looking at films from a numerical (monetary) point of view, the ones with the most
revenue are considered successful. Directors want their films to be successful. There are many aspects of marketing that go into a film’s marketing, and the
main one is the target audience. Today, I am going to look at examples of films that had both good and poor marketing efforts and exactly why marketing

When creating a film, one may think its possible success lies in the film itself. Aspects such as the quality of acting, the set design, etc., are impor-

matters.

Marketing is the process of making something sellable; it is convincing someone why your product is worth buying more than the other options. There is
not a single resource, product, or place that does not use marketing in some way. Films are no different. While films are considered to be an art form, they
are made to earn money. Therefore, the marketing can make or break the film’s success. The marketing process ranges from the film poster to ads, interviews
to signage, and especially events. The possibilities are quite endless. Yet, sometimes a film does every one of those things, and they still fall short. How? Well,
this is almost always a mistake of not knowing the target audience. A target audience is the group of people that the thing you are selling is aimed at. In the
marketing process, you would lay out who you think would enjoy your product and why. Then, taking those results, you would market towards those peo-
ple. But sometimes, films simply miss the mark. One example of this may be when films are marketed as horror/scary but are not. Or when social media is
used in the movie, but the target audience of the film would not use said social media. If you're marketing a film, you must think to yourself: “What would
my audience see, appreciate, and then consider buying?” To find your target audience, it is important to know at the core what kind of film it is. If you know
your film is a tearjerker rom-com, then tell that to the audience. People want to know what they are spending their money on.

When I think of some of the most effective marketing for a film, all I can think of is the summer of 2023 when everything was pink. That’s right; I am talk-
ing about none other than the Barbie movie. This film was massively successful and brought so many people to theaters who hadn’t been in years. I at-
tribute this to, firstly, an all-around great film, but also the amazing marketing that was at play. The overarching key to the marketing of the Barbie movie

is its recognizability. From start to finish, the branding was unapologetically pink. This makes it memorable and easy to surround your audience with. But
the true genius in the Barbie marketing was in the nostalgia it created. It gave nods to so many songs and outfits over the span of Barbie’s existence. From
viewers young to old, there was an aspect of the Barbie movie marketing that instilled the feeling of nostalgia in you. My personal favorite part of the Barbie
marketing plan was Margot Robbie’s wardrobe at every press event. Robbie was styled in memorable and famous outfits that a Barbie doll had once worn
throughout the decades. From “The Solo in the Spotlight Barbie” look to “Totally Hair Barbie”, she wore dozens of recognizable looks. What a star wears at
an interview or carpet is such a small detail, and the fact that the Barbie marketing team took the time to handcraft iconic looks shows how much thought
was put into its marketing. Now, you may be thinking: “The plot of the Barbie movie was genius; it would have done well regardless!” While that could be

true, there is clear evidence that the marketing was carefully thought through.

Now that we have discussed a spectacular example of marketing, there was a movie that came out in proximity to Barbie that crumbled due to its poor
marketing strategy. That would be no other than the 2024 Mean Girls movie musical. This film failed massively in the box office and struggled to get its
target audience to the theaters. The key aspect of the 2024 rendition of Mean Girls is that it is based on the Broadway show Mean Girls, not the original 2004
film. Hence, there are many aspects of the story that are unique to the Broadway version. The biggest difference is that there are songs and musical numbers.
Where the marketing team failed was leaving this important detail out of their trailers. If you were to watch the 2024 trailer for Mean Girls with no prior
knowledge, you would never assume it was musical. It was instead advertised as “This isn’t your mother’s Mean Girls.” This was a mistake on many levels.
First, people who grew up with the original Mean Girls are most likely not moms yet. Second of all, the trailer attracted people who were looking to watch a
teen comedy, not a musical. The 2024 Mean Girls movie did not appeal to their target audience of musical theater kids. As someone who saw the film in the-
aters, I can attest it is not a great movie. If I had to give one suggestion to the marketing team, it would be to embrace the theater kid element of the film. Not
only did the marketing neglect the theatrical side of the film, but the songs themself were also changed. Songs such as “Stupid with Love” were “popified”
and lost the original sound completely. Just because your target audience is not the general public does not mean you should ignore your smaller audience.

This team simply chose to neglect them. Therefore, the film did crumble in theaters.

In order for a film to be good, there are many components at play, but in order for your film to be successful, you must have a good marketing strategy. I find
the overlooked aspects of the film industry —like the movie posters and what stars wear to interviews— fascinating. These aspects of the film are just as critical
to the success as the acting or the set design and deserve to be recognized. As I have discussed, it can be the differentiator between an okay film and a block-

buster hit. Next time you see a film trailer or a film poster, take a second to think about it and the work that was put into it. Think, “why did this draw me in,

am I the target audience for this?”

She's everything.
He's just Ken.

Submitted
Submitted

Barbie film poster
Mean Girls film poster
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Stella Anderson Moye
Staff Writer

ustavus Gymnastics
hosted  the 2025
National  Collegiate

Gymnastics Association
(NCGA) Division 111
Championships on March
22nd, and the excitement
was palpable on campus. The
meet has not been hosted here
since 1999, and Gustie fans
flocked to watch the cream of
the crop, including a member
of the Gustavus Gymnastics
team: Senior Lili Guy. One
of the prominent members
of Gustavus  Gymnastics
history had family, friends,
and supporters gathered in
the Lund Athletic building to
watch her compete.

Guy made her national debut
on home territory, competing
on the floor and on the vault.
She competed in the fifth and
sixth rotations of the events.
Guy scored a 9.600 on floor,
earning her a tie for 41st
overall. Competing in vault,
she took 39th overall with a
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Lili Guy shines in St. Peter at NCAAs

9.425. Over the course of the
season, she has racked up
records amongst accolades
for her performance on the
vault. Her highest score of the
season was 9.775. This was
among 5 other scores in her
Senior year alone that rebroke
her individual event record on
vault. Not only does she take
the title of the first-highest
score in program history, but
she also claims the second-
highest and numerous others
that fall into the top 10 of all
time. Her season average of
9.639 earned her the title of
WIAC all-conference, as well
as a season average of 9.625
on floor. With her personal
record on floor of 9.775, Guy
has the fourth-highest score
in program history in this
event as well. 4 more of her
floor scores from this season
rank top 10 in history as well.
In her final year, she made an
everlasting mark on what it
means to embody excellence
in the Gustavus Gymnastics
program history.

Guy is also a standout
academic, living up to the

title of student-athlete. At
the national meet, she was
recognized for her academic
excellence in addition to her
athletics. She picked up the
titte of NCGA Academic
All-American, awarded to
seniors who have maintained
a 3.25 cumulative grade point
average (GPA) or higher
throughout their collegiate
career. She was joined by
fellow  Senior teammates
Lindsay Bangs, Adi Dack, Lily
Horsch, Olivia Jahnke, and
Marley Michaud.

Guy and her fellow
teammates role-modeled
dedication to the sport, and it
is clear the impact they’ve had
on the team. The results of the
season show that the Gustavus
Gymnastics team had a record-
filled year. Some highlights are
as follows: for the first time in
history, they surpassed the 190
mark. Additionally, this was
the first year they've posted
a 48 on the vault and set the
record of 48.025. The team also
picked up a new beam record,
posting a 48.300. In a meet
against Simpson, they posted

a team record of 190.275. In
accompaniment to this score,
they posted another score
that ranks top 5 as a team in
program history. In the WIAC
conference, the team took
seventh.

Guy has noted this about
her athletic career at college,
calling it the “icing on the
cake to ending my gymnastics
career. Coming back from an
Achilles tear freshman year,
I didn’t really know what the
next three years would hold.
The recovery process was
challenging, and I struggled
to regain confidence. I never
would’'ve  imagined  my
senior season would turn out
this way, making it so much
more meaningful. Ending my
career on a high note has been
incredibly rewarding.” On
the day of meets, she credits
her success to a superstitious
attitude  about  pre-meet
traditions where she likes to
“follow a very similar routine
on meet days to feel focused
and comfortable. At the same
time, having fun with my
teammates and letting loose at
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meets is just as important. Our
team dynamic has also played
a huge role in helping me stay
present and to enjoy each
moment. The support and
energy from my team create a
positive environment to help
me stay calm and confident.”
The team is clearly near and
dear to her heart, and she
said this about the dynamic
of the team: “This season,
our team culture has been
built on support, connection,
and a shared commitment to
success. With a large group of
incoming freshmen, us seniors
took the time to invest in
them, making sure everyone
felt included and valued. We
really are like a family; we
celebrate all successes, push
through challenges together,
and always have each other’s
backs. This close bond has
played a huge role in our
success this season, helping
us work as a unit and achieve
great things.” Congratulations
to Lili Guy and the Gustavus
Gymnastics team as a whole
on a spectacular, record-setting
end of season!

Guy embraces coach

Breeley Ruble



